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While Colgate continues to be the market leader in both toothbrushes and toothpastes by 
a considerable margin, its dominance has once again been challenged – this time by 
Patanjali. Past contenders have included Anchor, Pepsodent, and Oral B. Patanjali’s 
challenge comes at a time when the oral care category is seeing sluggishness in volume 
growth – Colgate’s volumes were +2% in 9MFY16, slowest in the last five years. Its share 
price has corrected 15% in three months based on slow volumes and because the market 
expects a complete disruption of the oral care category by Patanjali’s Dant Kanti. Here is 
what we believe – (1) while Dant Kanti will see growth based on its strong positioning and 
word-of-mouth publicity, its threat to Colgate is overstated, and (2) while Colgate may find 
it challenging to grow volumes in the short term, it will emerge victorious in the medium 
term – with higher market share and stronger brand equity. We continue to maintain Buy 
with a target price of Rs 1000 (unchanged). Our key arguments are as follows:    
 
Ability to take price hikes even in a deflationary environment: While most FMCG players 
are struggling with falling realisations due to tumbling commodity prices, Colgate is among 
the few that are reporting strong price growth in the last few quarters – this has helped it to 
deliver high-single-digit adjusted value growth, despite sluggish volumes. We expect 11% 
CAGR in value for Colgate in FY16-18 – among the highest in the FMCG sector. 
 
Margin expansion to continue: While Colgate has gained from low commodity costs, it has 
not been forced to pass on the benefits to consumers due to its strong brand positioning 
and its complete dominance in the oral care category – which led to a gross-margin 
expansion of 110bps yoy in 9MFY16 (despite excise cessation impact of ~500bps). We expect 
margin expansion to continue because of sustained low input costs and price hikes, steady 
premiumisation, and operating leverage.   
 
The Patanjali threat is exaggerated: Our analysis of past instances (discussed later) of 
disruptions in the oral care category indicate that the threat from Patanjali is not 
unprecedented and that Patanjali’s market share gains will be capped. This is because 
Patanjali, like Anchor, lacks a strong innovation culture and currently competes with Colgate 
based on a single major product Dant Kanti (just like Anchor did in 1997). Dant Kanti has 
gained huge success in a short span due to strong word-of-mouth publicity and positioning. 
However, once the ‘new trials’ growth starts reducing, and competitors introduce similar 
products in the herbal-ayurvedic space, Patanjali’s market share gains will also be capped. In 
addition, Patanjali does not have a strong innovation culture – in contrast, introduction of 
innovations by Colgate and other competitors will put pressure on Patanjali’s market share 
and lead to gains for Colgate. 
 
Innovations to help sustain growth ahead: Over the years, Colgate has consistently 
introduced new variants and new products in the toothpaste category, in line with changing 
trends. This strong innovation culture will continue to enable Colgate to garner new trials, 
thereby increasing its market share. It currently has a product portfolio of 21 types of 
toothpastes. In addition, due to its global operations, it is far easier for Colgate to introduce 
innovations in the Indian markets, based on successful products in other geographies and 
the economies of scale in innovations. 
  
Outlook and valuations: Colgate’s earnings growth has reached the bottom of the cycle. In 
FY17, the impact of excise cessation will go away. Volume growth will revive as rural growth 
improves due to strong rural impetus in the union budget and expectations of normal 
monsoon. We expect Colgate to deliver earnings CAGR of 16% in FY16-18 and continue to 
value Colgate at Rs 1000 (33x FY18 earnings). Maintain Buy. 

Buy (Maintain) 
CMP RS 845 
TARGET Rs 1000(+18%) 
 
COMPANY DATA 

O/S SHARES (MN) : 272 

MARKET CAP (RSBN) : 230 

MARKET CAP (USDBN) : 3 

52 - WK HI/LO (RS) : 1099 / 791 

LIQUIDITY 3M (USDMN) : 5.3 

PAR VALUE (RS) : 1 

 

SHARE HOLDING PATTERN, % 

 Dec 15 Sep 15 Jun 15 

PROMOTERS : 51.0 51.0 51.0 

FII / NRI : 20.5 20.5 24.1 

FI / MF : 5.8 5.8 5.0 

NON PRO : 1.5 1.5 0.9 

PUBLIC & OTHERS : 23.9 23.9 22.3 

 

PRICE PERFORMANCE, % 

 1MTH 3MTH 1YR 

ABS 0.9 -14.3 -18.3 

REL TO BSE -7.0 -12.9 -5.3 

 

PRICE VS. SENSEX 

 
Source: Phillip Capital India Research 

 

KEY FINANCIALS 

Rs mn FY16E FY17E FY18E 

Net Sales 40,943 45,004 50,498 

EBIDTA 9,477 11,306 12,967 

Net Profit 6,225 7,152 8,309 

EPS, Rs 22.9 26.3 30.5 

PER, x 36.9 32.1 27.7 

EV/EBIDTA, x 23.9 20.0 17.3 

ROE, % 73.9 76.9 80.5 

Source: PhillipCapital India Research Est. 
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History shows Colgate always has the last laugh 
 

Case study 1: The rise and fall of Anchor 
 
The rise 
In 1997, Anchor, a little-known brand then, disrupted the Indian oral care category at 
unprecedented levels. That year, it launched Anchor White Toothpaste claiming that 
it is 100% vegetarian toothpaste unlike most others. It was certainly a revolutionary 
product, as the company was the first to extract calcium phosphate (toothpaste 
ingredient) from rock rather than from bone ash. To top that, the product was 
available at a considerable discount to Colgate (~40%) and the company offered 
promotions like toothpaste + toothbrush combo pack. The product was an instant 
success. Colgate, which had 15% CAGR in FY93-98, saw its sales dip 2% in FY99. By 
2003, within just six years of its launch, Anchor had grabbed a sizeable market share 
of almost 8%. 
 

 
Source: AC Neilson, PhilliCapital India Research Estimates 

 
 
The fall 
Just when it seemed that multinationals would lose against the local challenger 
brands, Colgate revitalized its existing ‘discount segment’ brand Cibaca and HUL 
revitalized Aim. Both Aim and Cibaca competed at Anchor’s price points and the 
market share tide started reversing. Within a year, Colgate’s Cibaca captured 50% of 
the ‘discount segment’, and its market share growth was back on track. In FY99-01, 
Colgate grew 9% yoy. However, HUL’s brand Aim could not replicate Cibaca’s success 
and was subsequently withdrawn from the markets. 
 
While Colgate has maintained a healthy innovation pipeline for its product portfolio 
throughout the last 15 years, Anchor did not see any major innovations after the 
initial one (100% vegetarian toothpaste). As a result, its market share gains began 
reversing – currently, it has less than 3% share (as per our estimates) from highs in 
double digits a decade ago. In contrast, Colgate continued to gain market share – its 
current share is 57.3% vs. 48.9% in 1997.    
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Case study 2: The stagnation and stagnation of Pepsodent 
 
Price wars of 2003 – HUL loses market share 
 

 
Source: ORG figures, PhilliCapital India Research Estimates 

 
 
In 2003, to revitalise its oral care category, HUL reduced prices (by 15-20%) across 
key SKUs of both Pepsodent and Close Up. This came after a year of negative industry 
growth in 2002 and deterioration of HUL’s market share by 100bps yoy due to 
aggressive pricing by smaller players such as Anchor, Babool, and others. Colgate 
immediately responded by cutting prices across key SKUs by a similar margin. What 
followed was more promotions and more freebies (soaps and toothbrushes free with 
toothpastes). The trend only reversed towards the end of 2003 with more rational 
pricing. However, once the war was over, the result (as per ORG figures) was very 
clear – while Colgate held on to its volume shares in a falling market, HUL saw its 
share eroded. In the March 2002 quarter, Colgate had a volume market share of 
49.1% whereas HUL’s was at 31.6%. Colgate saw its volume market share increase to 
49.3% in the June 2003 quarter from 48% in the March 2003 quarter while HUL saw 
its market share eroded to 29.6% from 30.6%. 
 
 
Ad wars of 2013 – HUL loses market share again 
    

  
Source: AC Neilson, PhilliCapital India Research Estimates 

 
In August 2013, as Oral B was developing its toothpaste category (launched Oral B 
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better than Colgate’s Strong Teeth. The ads proclaimed that Pepsodent’s product had 
130% germ attack power vs. that of Colgate’s. HUL had been suffering from market 
share erosion in oral care and saw its share dip to 22% in 2013 from 26% in 2010. 
What followed was a spike in ad spends by Colgate, HUL, and P&G. While HUL 
attempted to gain market share during the start of the campaign, data by AC Nielson 
indicated that it was actually Dabur and Colgate that gained share at HUL’s expense. 
HUL saw it volume market share drop by 130bps yoy to 21.5% in 9MFY14. In 
comparison, Colgate/Dabur had gained market shares by 80bps/140bps yoy to 
56.7%/13.4% in the same period. 
 
 We believe that HUL’s Pepsodent has seen sluggish growth because of two major 
reasons: (1) Colgate’s strong dominance in the category, which provides it economies 
of scale in branding and marketing, and (2) lack of adequate differentiation in 
product portfolio between Pepsodent and market leader Colgate.  
 
 

Case study 3: The fall and fall of Oral B 
 
The muted launch 
In July 2013, P&G’s Oral B, the second-largest toothbrush brand in India after Colgate, 
entered the toothpaste category in India with three variants of toothpastes (Oral-B 
Pro-Health, Oral B Health 32, and Oral B All Rounder). P&G partnered with Indian 
actress Madhuri Dixit for Oral B’s brand endorsement. Further, to promote the 
toothpaste, P&G unconventionally offered toothpaste free with the toothbrush. This 
increased the competitive intensity in the oral care space with Colgate and HUL 
jumping into the fray with bold advertisements against each other. In the end, 
Colgate and Dabur emerged victors with increased market share – HUL saw its 
market share eroded and P&G saw a muted launch with market share gains of only 
0.2% in the first month of its launch. 
 

 
 
The eventual fall 
From July 2013 till now, P&G has managed to garner less than 1% of market share (as 
per our estimates) despite its significant marketing efforts. As per a media article in 
March 2016, P&G plans to exit the toothpaste category in India as it moves away 
from low-margin businesses and focuses on profitability.  
 
We believe that P&G saw sluggish growth in the oral care category in India because of 
multiple reasons: (1) lack of adequate differentiation in product portfolio, (2) increase 
in competitive intensity, which made market share gains costlier, and (3) lack of 
innovation in the last two years.   
 
 

http://economictimes.indiatimes.com/industry/cons-products/fmcg/oral-b-plans-to-stop-supply-of-toothpaste-as-it-fails-to-shine/articleshow/51299986.cms
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Case study 4: Patanjali’s astounding rise 
 
 

 
 
In a very short span, Baba Ramdev’s Patanjali Ayurveda (established in 2006) has 
become an important force in the FMCG industry. In FY15, Patanjali Ayurveda clocked 
sales of Rs 25bn (75% CAGR in FY12-15). While the company has garnered sizeable 
market share in various HPC and foods categories, one of its most talked about 
products (and a huge hit in the category) is its toothpaste ‘Dant Kanti’, whose 
consumers belong to all economic classes. As per the company, the herbal toothpaste 
does not contain chemicals or synthetic compounds. As per media sources, Dant 
Kanti has a market share of 4-5% and has eaten into Colgate’s market share, which 
led to many analysts triming Colgate’s volume growth expectations, and its stock 
falling. 
 
 
What next? 
We believe that while Patanjali will continue to expand in the oral care category, it is 
not a threat to Colgate’s long-term sustainable growth. We also believe that its 
market share gains will soon hit a ceiling due to its business model (explained below) 
while Colgate’s market share will continue to grow based on the inherent superiority 
of its business model.  
 

 Dant Kanti market share will hit a ceiling soon: Patanjali has only three products 
in toothpastes – Dant Kanti, Dant Kanti Medicated, and Dant Kanti Junior. We 
believe this offers very limited choice to consumers and ignores flavour and 
fragrance preferences of a large proportion of users. Our survey across 50 
consumers from various Indian cities showed that only 22% of consumers who 
tried Dant Kanti retained it while 78% switched to other toothpastes – for 
reasons including: (1) did not like taste, (2) did not like colour, (3) did not get a 
fresh feeling after brushing, (4) do not want to try (any more) products of Baba 
Ramdev, and (5) liked the taste of their old toothpaste more. We believe that 
Dant Kanti’s rapid fame helped it to gain market share quickly due to word-of-
mouth, but once its new-trials rate starts reducing, its market share gains will 
slow down. Eventually, this share will hit a ceiling.    

 

 Lack of strong innovation culture will lead to loss of market share for Patanjali: 
While having successfully scaled its business in core categories, Patanjali has not 
introduced any significant innovation in the market. Most of its products are me-
too replicas of the market leader in the particular categories. Nevertheless, the 
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products have been successful in capturing market share due to Baba Ramdev’s 
strong brand equity and the herbal-ayurvedic positioning. We believe that 
Patanjali’s business model faces two threats: (1) introduction of herbal-ayurvedic 
variants by competitors who have a more efficient sales and marketing setup, 
and (2) introduction of innovations by competitors that will attract consumers 
willing to try new products. Due to Patanjali’s lack of innovation culture, it will hit 
a market share ceiling soon, after which it will see a deterioration of market 
share. Companies with a strong innovation background (like Colgate) will be the 
biggest beneficiaries of this impending shift.  

 
    

Case study 5: The absolute dominance of Colgate 
While many consider the emergence of Patanjali’s Dant Kanti to be an eventual game 
changer in the oral care industry, one that will completely disrupt it, we believe that 
the current situation is not unprecedented, but very much like earlier instances. We 
also believe that history will repeat itself and Colgate will again emerge the eventual 
winner in the oral care with a higher share, once the market stabilises. Our belief 
rests of the following reasons:  
 

 Strong innovation culture: Over the years, Colgate has consistently introduced 
new variants and new products in the toothpaste category, in line with changing 
trends. It has also been a trendsetter in the category – such as addition of salt in 
toothpaste or charcoal in Colgate Total variant. This strong innovation culture 
will continue to help Colgate get new trials, thereby increasing its market share. 
It currently has a product portfolio of 21 types of toothpastes. Due to its global 
operations, it is far easier for Colgate to introduce innovations in the Indian 
markets based on successful products in other geographies and economies of 
scale in innovations. 

 

 Strong brand equity and complete dominance in the category: Colgate is one of 
the few products in India where its brand has become synonymous with the 
product (another example is Xerox to photocopying). The strong brand equity 
and trust it has developed over decades because of consistent quality and newer 
offerings will help it to retain customers better than other brands. Additionally, 
Colgate’s complete dominance in the oral care category provides it economies of 
scale in marketing and distribution. 
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Product Portfolio comparison – Colgate has the most extensive product portfolio among peers 

Colgate HUL Oral B Dabur Anchor 

Colgate Strong Teeth with 

Calci-lock Protection 

Toothpaste 

Pepsodent 2 in 1 

Germicheck 

Oral B All-Rounder Healthy 

32 

Dabur Red Anchor White Toothpaste 

Colgate MaxFresh Spicy 

Fresh Toothpaste 

Pepsodent Germi Check 

Whitening 

Oral B All-Rounder Extra 

Fresh 

Babool Anchor Gel 

Colgate MaxFresh Citrus 

Blast Toothpaste 

Pepsodent GC Clove & Salt Oral B Pro-Health All-

Around Protection Mint 

Babool Neem   

 Colgate MaxFresh 

Peppermint Ice Toothpaste 

Pepsodent Germi Check 

Magnets 

  Meswak   

Colgate Active Salt 

Toothpaste 

Pepsodent Germi Check 

Expert Protection Complete 

      

Colgate Active Salt Neem 

Toothpaste 

Pepsodent Germi Check 

Expert Protection 

Whitening 

      

Colgate Active Salt Healthy 

White Toothpaste 

Pepsodent Centre Fresh 

Toothpaste 

      

Colgate Total Charcoal Deep 

Clean Toothpaste 

Pepsodent Gum Care 

Toothpaste 

      

Colgate Total Advanced 

Whitening Toothpaste 

Pepsodent Expert 

Protection Complete 

      

Colgate Total Advanced 

Health Toothpaste 

Pepsodent Expert 

Protection Pro Sensitive 

Relief & Repairs 

      

Colgate Total Pro-Gum 

Health Toothpaste 

Close Up Deep Action – Red 

Hot 

      

Colgate Sensitive Pro-Relief 

Toothpaste 

Close Up Deep Action – 

Menthol Fresh 

      

Colgate Sensitive Pro-Relief 

Enamel Repair Toothpaste 

Close Up Deep Action – 

Lemon Mint 

      

Colgate Visible White 

Toothpaste 

Close Up Deep Action – 

Eucalyptus Mint 

      

Colgate Visible White Plus 

Shine Toothpaste 

Close Up Fire-Freeze – 

Original 

      

Colgate Sensitive Original 

Toothpaste 

Close Up Diamond 

Attraction – Power White  

      

Colgate Cibaca Toothpaste         

Colgate Maximum Cavity 

Protection plus Sugar Acid 

NeutralizerTM Toothpaste 

        

Colgate Herbal Natural 

Toothpaste 

        

Colgate Barbie Toothpaste         

Colgate Spider Man 

Toothpaste 

        

Source: Company 

 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

Page | 8 | PHILLIPCAPITAL INDIA RESEARCH 

COLGATE PALMOLIVE COMPANY UPDATE 

 

Colgate product portfolio 
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Source: Company 
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Financials  

Income Statement 
Y/E Mar, Rs mn FY15E FY16E FY17E FY18E 

Net sales 39548 40943 45004 50498 

Growth, % 11.6 3.5 9.9 12.2 

Other income 272 293 315 327 

Total income 39819 41236 45320 50826 

Raw material expenses -14677 -14735 -15424 -17286 

Employee expenses -2589 -2525 -2730 -2953 

Other Operating expenses -14331 -14499 -15859 -17619 

EBITDA (Core) 8222 9477 11306 12967 

Growth, % 23.8 15.3 19.3 14.7 

Margin, % 20.8 23.1 25.1 25.7 

Depreciation -750 -1116 -1182 -1266 

EBIT 7472 8361 10124 11700 

Growth, % 21.8 11.9 21.1 15.6 

Margin, % 18.9 20.4 22.5 23.2 

Interest paid 0 0 0 0 

Other Non-Operating Income 332 386 472 609 

Pre-tax profit 7803 8747 10596 12310 

Tax provided -2214 -2522 -3444 -4001 

Profit after tax 5589 6225 7152 8309 

Net Profit 5589 6225 7152 8309 

Growth, % 16.4 11.4 14.9 16.2 

Net Profit (adjusted) 5589 6225 7152 8309 

Unadj. shares (m) 272 272 272 272 

Wtd avg shares (m) 272 272 272 272 

 
 
Balance Sheet 
Y/E Mar, Rs mn FY15E FY16E FY17E FY18E 

Cash & bank 2,545 3,254 4,212 6,122 

Debtors 696 926 1,109 1,351 

Inventory 2,522 2,241 2,661 2,738 

Loans & advances 1,657 1,931 2,089 2,294 

Total current assets 7,420 8,353 10,071 12,505 

Investments 371 371 371 371 

Gross fixed assets 12,829 13,779 14,779 15,829 

Less: Depreciation -5,013 -6,129 -7,311 -8,578 

Add: Capital WIP 1,412 1,412 1,412 1,412 

Net fixed assets 9,227 9,061 8,879 8,663 

Non-current assets 0 0 0 0 

Total assets 16,993 17,760 19,295 21,514 

     Current liabilities 9,290 9,333 9,992 11,193 

Total current liabilities 9,290 9,333 9,992 11,193 

Total liabilities 9,290 9,333 9,992 11,193 

Paid-up capital 136 272 272 272 

Reserves & surplus 7,567 8,155 9,031 10,049 

Shareholders’ equity 7,703 8,427 9,303 10,321 

Total equity & liabilities 16,993 17,759 19,295 21,513 

 

Source: Company, PhillipCapital India Research  Estimates 

Cash Flow 
Y/E Mar, Rs mn FY15E FY16E FY17E FY18E 

Pre-tax profit 7,803 8,747 10,596 12,310 

Depreciation 750 1,116 1,182 1,266 

Chg in working capital 20 -181 -100 676 

Total tax paid -2,010 -2,522 -3,444 -4,001 

Cash flow from operating activities  6,564 7,161 8,234 10,251 

Capital expenditure -3,004 -950 -1,000 -1,050 

Chg in investments 0 0 0 0 

Cash flow from investing activities -3,004 -950 -1,000 -1,050 

Free cash flow  3,560 6,211 7,234 9,201 

Equity raised/(repaid) 0 0 0 0 

Debt raised/(repaid) 0 0 0 0 

Dividend (incl. tax) -3,884 -5,187 -6,276 -7,291 

Cash flow from financing activities  -3,884 -5,187 -6,276 -7,291 

Net chg in cash  -324 1,023 958 1,910 

 
 
Valuation Ratios 

 

FY15E FY16E FY17E FY18E 

Per Share data 

    EPS (INR) 20.6 22.9 26.3 30.5 

Growth, % 16.4 11.4 14.9 16.2 

Book NAV/share (INR) 28.3 31.0 34.2 37.9 

FDEPS (INR) 20.6 22.9 26.3 30.5 

CEPS (INR) 23.3 27.0 30.6 35.2 

CFPS (INR) 22.9 24.9 28.5 35.5 

DPS (INR) 12.0 16.3 19.7 22.9 

Return ratios 
    Return on assets (%) 35.1 35.8 38.6 40.7 

Return on equity (%) 72.6 73.9 76.9 80.5 

Return on capital employed (%) 81.6 77.2 80.7 84.7 

Turnover ratios 
    Asset turnover (x) 10.7 8.5 9.4 11.7 

Sales/Total assets (x) 2.5 2.4 2.4 2.5 

Sales/Net FA (x) 4.9 4.5 5.0 5.8 

Working capital/Sales (x) (0.1) (0.1) (0.1) (0.1) 

Fixed capital/Sales (x) 0.2 0.2 0.2 0.2 

Working capital days (40.7) (37.7) (33.5) (34.8) 

Liquidity ratios     

Current ratio (x) 0.8 0.9 1.0 1.1 

Quick ratio (x) 0.5 0.7 0.7 0.9 

Interest cover (x)     

Dividend cover (x) 1.7 1.4 1.3 1.3 

Net debt/Equity (%) (33.0) (38.6) (45.3) (59.3) 

Valuation     

PER (x) 41.1 36.9 32.1 27.7 

Price/Book (x) 29.8 27.3 24.7 22.3 

Yield (%) 1.4 1.9 2.3 2.7 

EV/Net sales (x) 5.7 5.5 5.0 4.4 

EV/EBITDA (x) 27.6 23.9 20.0 17.3 

EV/EBIT (x) 30.4 27.1 22.3 19.1 
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Stock Price, Price Target and Rating History 

 
 
 
 

Rating Methodology 
We rate stock on absolute return basis. Our target price for the stocks has an investment horizon of one 
year.  
 

Rating Criteria Definition 

BUY >= +15% Target price is equal to or more than 15% of current market price 

NEUTRAL -15% > to < +15% Target price is less than +15% but more than -15% 

SELL <= -15% Target price is less than or equal to -15%. 
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Disclosures and Disclaimers 
 
PhillipCapital (India) Pvt. Ltd. has three independent equity research groups: Institutional Equities, Institutional Equity Derivatives, and Private Client Group. 
This report has been prepared by Institutional Equities Group. The views and opinions expressed in this document may, may not match, or may be contrary at 
times with the views, estimates, rating, and target price of the other equity research groups of PhillipCapital (India) Pvt. Ltd.  

This report is issued by PhillipCapital (India) Pvt. Ltd., which is regulated by the SEBI. PhillipCapital (India) Pvt. Ltd. is a subsidiary of Phillip (Mauritius) Pvt. Ltd. 
References to "PCIPL" in this report shall mean PhillipCapital (India) Pvt. Ltd unless otherwise stated. This report is prepared and distributed by PCIPL for 
information purposes only, and neither the information contained herein, nor any opinion expressed should be construed or deemed to be construed as 
solicitation or as offering advice for the purposes of the purchase or sale of any security, investment, or derivatives. The information and opinions contained in 
the report were considered by PCIPL to be valid when published. The report also contains information provided to PCIPL by third parties. The source of such 
information will usually be disclosed in the report. Whilst PCIPL has taken all reasonable steps to ensure that this information is correct, PCIPL does not offer 
any warranty as to the accuracy or completeness of such information. Any person placing reliance on the report to undertake trading does so entirely at his or 
her own risk and PCIPL does not accept any liability as a result. Securities and Derivatives markets may be subject to rapid and unexpected price movements 
and past performance is not necessarily an indication of future performance. 

This report does not regard the specific investment objectives, financial situation, and the particular needs of any specific person who may receive this report. 
Investors must undertake independent analysis with their own legal, tax, and financial advisors and reach their own conclusions regarding the appropriateness 
of investing in any securities or investment strategies discussed or recommended in this report and should understand that statements regarding future 
prospects may not be realised. Under no circumstances can it be used or considered as an offer to sell or as a solicitation of any offer to buy or sell the 
securities mentioned within it. The information contained in the research reports may have been taken from trade and statistical services and other sources, 
which PCIL believe is reliable. PhillipCapital (India) Pvt. Ltd. or any of its group/associate/affiliate companies do not guarantee that such information is accurate 
or complete and it should not be relied upon as such. Any opinions expressed reflect judgments at this date and are subject to change without notice. 

Important: These disclosures and disclaimers must be read in conjunction with the research report of which it forms part. Receipt and use of the research 
report is subject to all aspects of these disclosures and disclaimers. Additional information about the issuers and securities discussed in this research report is 
available on request. 

Certifications: The research analyst(s) who prepared this research report hereby certifies that the views expressed in this research report accurately reflect the 
research analyst’s personal views about all of the subject issuers and/or securities, that the analyst(s) have no known conflict of interest and no part of the 
research analyst’s compensation was, is, or will be, directly or indirectly, related to the specific views or recommendations contained in this research report.  

Additional Disclosures of Interest: 
Unless specifically mentioned in Point No. 9 below: 
1. The Research Analyst(s), PCIL, or its associates or relatives of the Research Analyst does not have any financial interest in the company(ies) covered in 

this report. 
2. The Research Analyst, PCIL or its associates or relatives of the Research Analyst affiliates collectively do not hold more than 1% of the securities of the 

company (ies)covered in this report as of the end of the month immediately preceding the distribution of the research report. 
3. The Research Analyst, his/her associate, his/her relative, and PCIL, do not have any other material conflict of interest at the time of publication of this 

research report. 
4. The Research Analyst, PCIL, and its associates have not received compensation for investment banking or merchant banking or brokerage services or for 

any other products or services from the company(ies) covered in this report, in the past twelve months. 
5. The Research Analyst, PCIL or its associates have not managed or co-managed in the previous twelve months, a private or public offering of securities for 

the company (ies) covered in this report. 
6. PCIL or its associates have not received compensation or other benefits from the company(ies) covered in this report or from any third party, in 

connection with the research report. 
7. The Research Analyst has not served as an Officer, Director, or employee of the company (ies) covered in the Research report. 
8. The Research Analyst and PCIL has not been engaged in market making activity for the company(ies) covered in the Research report. 
9. Details of PCIL, Research Analyst and its associates pertaining to the companies covered in the Research report: 
 

Sr. no. Particulars Yes/No 

1 Whether compensation has been received from the company(ies) covered in the Research report in the past 12 months for 
investment banking transaction by PCIL 

No 

2 Whether Research Analyst, PCIL or its associates or relatives of the Research Analyst affiliates collectively hold more than 1% of the 
company(ies) covered in the Research report 

No 

3 Whether compensation has been received by PCIL or its associates from the company(ies) covered in the Research report No 

4 PCIL or its affiliates have managed or co-managed in the previous twelve months a private or public offering of securities for the 
company(ies) covered in the Research report 

No 

5 Research Analyst, his associate, PCIL or its associates have received compensation for investment banking or merchant banking or 
brokerage services or for any other products or services from the company(ies) covered in the Research report, in the last twelve 
months 

No 

Independence: PhillipCapital (India) Pvt. Ltd. has not had an investment banking relationship with, and has not received any compensation for investment 
banking services from, the subject issuers in the past twelve (12) months, and PhillipCapital (India) Pvt. Ltd does not anticipate receiving or intend to seek 
compensation for investment banking services from the subject issuers in the next three (3) months. PhillipCapital (India) Pvt. Ltd is not a market maker in the 
securities mentioned in this research report, although it, or its affiliates/employees, may have positions in, purchase or sell, or be materially interested in any 
of the securities covered in the report. 

Suitability and Risks: This research report is for informational purposes only and is not tailored to the specific investment objectives, financial situation or 
particular requirements of any individual recipient hereof. Certain securities may give rise to substantial risks and may not be suitable for certain investors. 
Each investor must make its own determination as to the appropriateness of any securities referred to in this research report based upon the legal, tax and 
accounting considerations applicable to such investor and its own investment objectives or strategy, its financial situation and its investing experience. The 
value of any security may be positively or adversely affected by changes in foreign exchange or interest rates, as well as by other financial, economic, or 
political factors. Past performance is not necessarily indicative of future performance or results. 
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Sources, Completeness and Accuracy: The material herein is based upon information obtained from sources that PCIPL and the research analyst believe to be 
reliable, but neither PCIPL nor the research analyst represents or guarantees that the information contained herein is accurate or complete and it should not 
be relied upon as such. Opinions expressed herein are current opinions as of the date appearing on this material, and are subject to change without notice. 
Furthermore, PCIPL is under no obligation to update or keep the information current. Without limiting any of the foregoing, in no event shall PCIL, any of its 
affiliates/employees or any third party involved in, or related to computing or compiling the information have any liability for any damages of any kind 
including but not limited to any direct or consequential loss or damage, however arising, from the use of this document. 

Copyright: The copyright in this research report belongs exclusively to PCIPL. All rights are reserved. Any unauthorised use or disclosure is prohibited. No 
reprinting or reproduction, in whole or in part, is permitted without the PCIPL’s prior consent, except that a recipient may reprint it for internal circulation only 
and only if it is reprinted in its entirety. 

Caution: Risk of loss in trading/investment can be substantial and even more than the amount / margin given by you. The recipient should carefully consider 
whether trading/investment is appropriate for the recipient in light of the recipient’s experience, objectives, financial resources and other relevant 
circumstances. PCIPL and any of its employees, directors, associates, group entities, or affiliates shall not be liable for losses, if any, incurred by the recipient. 
The recipient is further cautioned that trading/investments in financial markets are subject to market risks and are advised to seek trading/investment advice 
before investing. There is no guarantee/assurance as to returns or profits or capital protection or appreciation. PCIPL and any of its employees, directors, 
associates, group entities, affiliates are not inducing the recipient for trading/investing in the financial market(s). Trading/Investment decision is the sole 
responsibility of the recipient. 

For U.S. persons only: This research report is a product of PhillipCapital (India) Pvt Ltd., which is the employer of the research analyst(s) who has prepared the 
research report. The research analyst(s) preparing the research report is/are resident outside the United States (U.S.) and are not associated persons of any 
U.S.-regulated broker-dealer and therefore the analyst(s) is/are not subject to supervision by a U.S. broker-dealer, and is/are not required to satisfy the 
regulatory licensing requirements of FINRA or required to otherwise comply with U.S. rules or regulations regarding, among other things, communications with 
a subject company, public appearances, and trading securities held by a research analyst account. 

This report is intended for distribution by PhillipCapital (India) Pvt Ltd. only to "Major Institutional Investors" as defined by Rule 15a-6(b)(4) of the U.S. 
Securities and Exchange Act, 1934 (the Exchange Act) and interpretations thereof by the U.S. Securities and Exchange Commission (SEC) in reliance on Rule 15a 
6(a)(2). If the recipient of this report is not a Major Institutional Investor as specified above, then it should not act upon this report and return the same to the 
sender. Further, this report may not be copied, duplicated, and/or transmitted onward to any U.S. person, which is not a Major Institutional Investor. 

In reliance on the exemption from registration provided by Rule 15a-6 of the Exchange Act and interpretations thereof by the SEC in order to conduct certain 
business with Major Institutional Investors, PhillipCapital (India) Pvt Ltd. has entered into an agreement with a U.S. registered broker-dealer, Decker & Co, LLC. 
Transactions in securities discussed in this research report should be effected through Decker & Co, LLC or another U.S. registered broker dealer 
 
PhillipCapital (India) Pvt. Ltd. 
Registered office: No. 1, 18th Floor, Urmi Estate, 95 Ganpatrao Kadam Marg, Lower Parel West, Mumbai 400013 
 

 


